Attract Customers & Recruits with a Fishbowl
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This Fishbowl idea really works!  Everyone wins!

The purpose of the fish bowl is to attract new customers to your 
business by offering special prizes they can win by entering your drawing. 
Of course your fishbowl will be empty until people fill out the drawing slips and put them into your fishbowl.  (No water – No fish!)

Prizes should be products everyone likes to win, so order product prizes that you think most people would like.  Also, order lots of small prizes for everyone who enters.

Here’s how it works:

Put a Fish Bowl, pen, drawing slips & books at a local business.
· Bank, Nail Salon, YMCA, gym, dance studio – any place you can think of.
· Give the people who work there a free hand cream & 20% off their campaign order as a thank you for letting you put up the Fishbowl, drawing slips & books.  
· Put up a color picture of your prize(s). 
· Leave the bowl up for a week to ten days and check each day to make sure you have plenty of books there for customers to take.

At the end of the time period pick up your fish bowl (filled with drawing slips).
Call your prize winners and congratulate them on winning one of the Grand Prizes.
Be sure and deliver the prizes right away.

After you’ve called your Grand Prize winners, call every other person who entered your raffle and tell them they did won a free gift.  

Grand Prizes – suggestions:
[image: ]This Holiday Brilliance Collection s $78 value for only 
 PRP Reps -$15.75 Reg Reps -$16.88 it’s a C25 Demo so you can purchase it in C23.
So let’s say you got 20 drawing entries and 10 people placed an order = that’s $250. in orders (avg sale $25) and many future orders!  Worth the $16.88 demo cost for the prize!
[image: ]
Small prize suggestions:
C243/C24 offer great products at great prices -89¢.  Your cost at a 40% discount = .53¢ Stock up on these inexpensive gifts!  

Note: You can purchase a plastic fishbowl at local Pet Stores.
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